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OFFICIAL VENDORS PROGRAM March 4, 5, 6

$1OFF
Admission
Win prizes!

The ninth annual Everett Home 
and Garden Show returns to 
Comcast Arena on March 4 for 

a three-day run. This year’s show is 
one of the largest and most exciting in 
the event’s history, with several notable 
perks for those who attend.

“We extended our hours for the fi rst 
time,” said longtime event organizer Jim 
Ashe. “On Friday we’re going from noon 
until 8 p.m., which is two hours longer 
than before.”

The extension was requested 
by top exhibitors on behalf 

of the local public. These 
extended hours should 
allow more busy pro-

fessionals  
 
 
 

 
 

  
    

    
     

to stop by the show on their way home 
from work.

Adults 21 and older who visit the 
show that evening can also enjoy an-
other new feature that has been created 
just for them.

“Dunn Lumber is going to be 
sponsoring a wine tasting, which 
will be on Friday evening from 
5:30 to 6:30. We’ll have that on 
our main stage,” Ashe said.

The wine tasting is included in 
the price of admission. Event go-
ers will have six different wines to 
savor and sample before they stroll 
through the show’s many displays 
and exhibits.

Another fi rst-time perk for at-
tendees is free weekend parking 
at the corner of Oakes and Wall 
streets. “We have the Snohomish 
County parking garage on Saturday 
and Sunday for free public parking,” 
Ashe said. “BECU is sponsoring our 
free parking.”

Ashe advises anyone planning to 
attend the event to look for $2 off dis-

Tulalip-based Van Den Akker’s Landscaping and Hydroseeding, 

one of the many vendors participating in the Everett Home and 

Garden Show, built this display for Wetlands and Woodlands 

Wholesale Nursery in Everett. 

Everett Home 
and Garden Show 
going strong
The popular event is in its ninth year, 
with extended hours and added perks

count coupons in The Herald or online 
at the Home Show website. Full-price 
admission for adults is $6.75. For ages 58 
and older, admission is $6.25 at the door. 
Children 16 and under get in free. 

There has been a lot of local excite-
ment about this year’s Everett Home and 
Garden Show. More than 250 vendors 
will fi ll the ballroom, concourse and 
main arena. This matches the record 
turnout that happened just before the 
economy took a downturn.

According to Ashe, what many peo-
ple like about this show is the number of 
solid local companies that attend. People 
like to deal with fi rms that are local ones 
where they can actually go to the offi ce 
and speak with an owner or supervisor if 
they have questions or concerns.

They also like to know that their hard-

earned 
d o l - lars are 
being spent locally 
and are helping to stimulate 
the local economy. Of course 
they also like the great deals avail-
able through the show.

“Judd and Black is always there with 
a big exhibit. They offer some of the best 
sale prices of the year on their appli-
ances,” Ashe said. “And Culligan Water 
out of Snohomish is offering free water 
testing out of their booth at the show.”

Snohomish County PUD is handing 
out free E-Kits from its exhibit. E-Kits 
contain a free low-fl ow showerhead, 
faucet aerators and two CFL bulbs. The 
PUD has estimated that installing these 

- lars are 
spent locally 
helping to stimulate 
al economy. Of course 
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Continued on Page 6

Yes, Fire Mountain Solar can talk the talk, but fi rst and foremost, it walks 
the walk.

Owners Tim and Alana Nelson work from an offi ce that is complete-
ly off-grid. Solar and wind provide all of their power for nine to 10 months out 
of the year, depending on the weather. During the shortest, darkest months, 
the Mount Vernon-base business relies on its Kohler backup generator to pro-
vide any additional power needed. 

“The choice to run our business off-grid made sense because it’s how we 
live and it gives us professional credibility,” Alana said. “It was living in our 
off-grid home that gave us the passion and experience to start Fire Mountain 
Solar more than 10 years ago.” 

With that hands-on experience, the team at Fire Mountain Solar provides 
solar electricity, solar hot water, wind energy and energy effi ciency solutions. 

To help individuals utilize renewable energy resources in their homes and 
businesses, the company helps clients do a self home energy audit to fi rst fi nd 
ways they can reduce their energy consumption. “Being energy effi cient is 
the fi rst step to saving money on your power bill,” Alana said. “Once you are 
energy effi cient, then it makes sense to consider renewable energy to reduce 
the power you have to purchase.”

Next, Fire Mountain provides clients with an analysis that includes the cost 
of the system and the value of available incentives. The return on investment 
and payback period is calculated. 

“We are always conservative on our production estimates,” she said. “We 
would rather the system perform better than our estimates than have our 

Fire Mountain Solar walks the walk

Rooftop solar panels on the home of Tim and Alana Nelson,

owners of Fire Mountain Solar in Mount Vernon. 

clients disappointed.”
Alana also noted that going solar doesn’t make sense for some people. “If folks 

are doing it mainly for the energy cost savings and it doesn’t make sense fi nan-
cially, we will recommend they reconsider going solar,” she said. 

If solar power is the answer for a homeowner, Fire Mountain works with Sno-
homish County PUD’s Solar Express program, which provides cash incentives 
for customers who want to install solar photovoltaic or solar hot water systems in 
their home or business. The company supplies eligible equipment, installs the sys-
tem to PUD specifi cations and provides warranties as required by the program.

Another component of the Fire Mountain business model: creating strategic 
partnerships with local small businesses to provide customers with tremendous 
service without all the overhead. 

The Nelsons have aligned their business with Banner Electric in Bow and 
Warm Homes Construction in Mount Vernon. 

According to Alana, the collaboration “ensures the quality we expect.”
Fire Mountain also sells Kohler commercial-grade residential backup genera-

tors, like the one they utilize at their business. “We have a number of Kohler units 
in off-the-grid applications that really put a generator to the test,” she said. “We 
have found Kohler generators tough enough to withstand the ‘abuse’ of off-grid 
use.”

Whether used in an off-grid application or in a home that fully uses electricity, 
a generator can be a money-saving, even a life-saving, investment. 

“As humans we just seem to forget the impact losing all power has on our busy 
Continued on Page 6



few simple items can save households up 
to $20 each per year. Those not attending 
the show can order a free E-Kit from the 
PUD website, www.snopud.com.

Ashe is also pleased with the number 
of exhibitors that are offering truly helpful 
and informative advice on going green.

GandS Heating, Cooling and Electric 
is attending with a wide selection of 
renewable home heating and cooling 
options and some great Home Show 
specials.

Tim Nelson of Fire Mountain Solar is 
offering a presentation on why renew-
able energy is one of the most worth-
while investments people can make in 
their home or business.

Award-winning architect Michael 
Coates specializes in green building 
techniques and sustainable design. He’ll 
be sharing his expertise with event-goers 
and answering their questions.

Master Gardener and local hum-
mingbird and butterfl y expert Bob 

Barca shares secrets on how to turn your 
garden into a hummingbird and butter-
fl y wildlife sanctuary.

Once again this year, the Washington 
Association of Landscape Professionals 
has created a large landscape exhibit at 
the show. “Every year they come in with 
a fantastic landscape exhibit,” Ashe said. 
“This year it has a rural look with a re-
ally neat outdoor oven.”

Food and beverages are available 
during the show in the arena’s conces-
sions area.

Parents are welcome to bring chil-
dren to the show. Sherwin Williams 
Paint of Lynnwood and Certa-Pro 
painting are hosting a Kids Corner just 
for them. Bristles the mascot will be on 
hand to greet the kids.

Comcast Arena is located at 2000 
Hewitt Ave. in Everett. For more infor-
mation about the Everett Home and 
Garden Show, see www.everetthomegar-
denshow.com. 

Home and Garden Show going strong
Continued from Page 1

The FLEXpower solar power inverter at the Nel-

son home is from OutBack Power in Arlington.  

Tim Nelson and Caia next to solar

panels in the Nelsons’ yard. 

lives,” Alana said. That, and the “it won’t happen to me” mentality puts families in 
a diffi cult position should the power be out for an extended period of time. 

Sticker shock is another reason people put off purchasing a generator. “I think 
that people look at the price tag for a good quality, automatic backup generator, 
and have a hard time justifying the cost because the power in their area only goes 
out occasionally,” she said. “But when you step back and add up the potential 
costs of a power outage, such as decreased production for home-based businesses 
and offi ces, loss of food when refrigeration goes down, possibly having to stay at 
a hotel, or the inconvenience of having to stay with family or friends, it becomes 
clear that a backup generator is about more than just providing electricity, it is an 
insurance policy on the convenience of your life.” 

She encourages homeowners to invest in a generator before it is needed. “As 
with so many things, like air conditioning, if you wait until you need it, more than 
likely others will be needing it and it will either cost you more or availability may 
be limited,” she said.

She said deals are available throughout the year, but it’s important to do research 
before buying.  Different grades of generators exist and you want to be sure that sav-
ing a few hundred or even a thousand dollars might not cost you down the road.

Fire Mountain Solar features their product line and services, including the 
Kohler generators, at booths 140 and 141 at the Everett Home and Garden Show. 
A green building expert will be on hand to answer questions about doing home 
remodeling projects sustainably. 

For more information about Fire Mountain Solar, including the solar tour the 
company helps coordinate each year, see www.fi remountainsolar.com.

Fire Mountain Solar
Continued from Page 1
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 Country Legacy 260 Wood Stove
 Now is your chance to save big and still get use of 
 your new heating appliance this season. Along with 
 Home Show savings take advantage of the 2011 
 Federal Tax Credit and receive a rebate of up to $300.

 0001727892-01

 19922 Hwy 2, Monroe, WA 98272

 360-794-8024
 www.monroefireplace.com

 Monroe Fireplace & Stove Monroe Fireplace & Stove Monroe Fireplace & Stove

 0001728333-01

 3701 Rucker Ave.

 Everett, WA 98201

 425.259.5104 
 www.hatloes.com

 CARPET | HARDWOOD FLOORING | WINDOW TREATMENTS | VINYL AND CERAMIC TILE FLOORING | PAINT | AREA RUGS

 Store Hours:

 Mon-Fri 7:30am - 6pm

 Thursday 7:30am - 8pm

 Saturday 9am - 5pm

 Store Hours:

 Mon-Fri 7:30am - 6pm

 Thursday 7:30am - 8pm

 Saturday 9am - 5pm

 Hatloes offers the
 prescription   for a

 healthier home!

 Home Show Special
 Upgrade your installation to 
 “Healthier Living” Flooring 
 Installation
 system for just  $ 69 Must present coupon.

 Not to be used with existing orders.

 Monterey Installation

 Manufacturer’s 
 Warranty

 Antimicrobial 
 Treatment Not 

 Available

 Ordinary 
 Cushion

 Removal of 
 Old Carpet

 Healthier Living ™   Installation

 HealthinEx ™  Antimicrobial Pre-InstallationTreatment:
 •  Disinfects, protects and diminishes allergens, mold, mildew, and bacteria 

 in the installation area

 •  Limits surface microorganisms from becoming airborne during installation

 •  Preserves the home’s indoor air quality for the duration of the installation

 •  Meets the Indoor Air & Surface Quality ™  standards

 Antimicrobial Premium Carpet Cushion:
 •  Inhibits growth of mold, mildew, and odor-causing bacteria

 •  98% moisture-resistance to keep spills from seeping through

 •  Hypo-allergenic and 100% recyclable

 •  Protected by our exclusive Forever Warranty

 •  Meets the industry indoor air quality standards

 HomeGuard ™  Care System includes:

 •  HEPA Vacuum before and after installation to reduce dust

 •  Protective booties prevent tracking of dirt and grit into the home

 •  Plastic sheeting is taped over doors and openings to contain dust 

 and debris (where applicable)

 Double Warranty

 • All carpet Wear and Texture Retention warranties are DOUBLED
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 Amanda J Rotherick, 
 Agent

 25 95th Dr NE #108
 Lake Stevens, WA 98258

 (425) 377-2070 Bus
 (425) 754-7338 Cell

 www.amandarotherick.com

 Life is full of change.
 Has your insurance kept up?

 American Family Mutual Insurance 
 Company and its Subsidiaries

 Home Office – Madison, WI 53783

 © 2006 002138 – 3/06

 An outdated policy could mean costly 
 policy gaps or overlaps. To know for 
 sure, call me for a free, no-obligation 
 Personal Insurance Review.

 See our booth at the show! No. 83. 
 Ask about Free Giveaways!


